


The story

Executive summary

Phase 1

The world came together for COP21
KPMG powered the online debate
Providing a platform for the world’s political leaders
Hosting our clients

Showcasing our clients credentials
Supporting member firm client outreach
Engaging the media

Speaking to our people

Demonstrating our corporate citizenship
Phase ||

Seizing the business opportunity

Slide

10
11
12
13
14
15
17
18
19
20



.
COP21: important to our

clients

COP21 was a huge global event attended by 150 world leaders as well as business leaders
and NGOs

It dominated the global news agenda throughout December 2015
The outcome of COP21 wiill affect ALL KPMG clients through:

regulation to reduce carbon emissions

market transformation to low carbon solutions
pressure from investors to disclose and manage climate risk.

The issue matters to our clients: 70% of KPMG Platinum Accounts publicly supported a
strong global agreement at COP21.
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Why did we do this

campaign?

We delivered this campaign to:

show that KPMG understands the issues and has the expertise to guide clients through the
transition to the low carbon economy

demonstrate that KPMG's purpose and values align with those of our clients
enhance the KPMG brand by associating it with the UN and COP21 in a high profile way
educate KPMG's own people on the relevance of COP21 and what it means for our clients.

To find out more about why COP21 mattered for our clients watch the video here.

Adrian
King

“C0P2I Communications. =
Tookit 201



https://www.youtube.com/watch?v=anYWsluamIA

Executive Summary

Client impact

UN CLIMATE TALKS LIVE
UN Climate Talks LIVE, KPMG-branded

social media aggregator with the UN (30
November — 18 December):
|argeSt aggregator by Volume ever err'.(‘-(h‘:m&s::nn#("JF"?W' el w in] ¢ 3]
Today, all participants~ generated 65,879 tweets about UN
powered by KPMG Climate Talks Live. Narendra Modi was the most influential
62 KPMG member firm websites featured participant. Agreement and #parisagreement were the top
. . trends.
or linked to UN Climate Talks LIVE -
more than 600,000 people worldwide 2 @ pruz
visited UN Climate Talks LIVE (at 11 Dec) a o9 o A
around 3.5 million tweets about COP21 @& .gm..,m 23263
Were aggregated Justin Trudeau  Assaad Razzouk ::2,8;;3 758 . .
© ¢ © & © ¢

MEDIA OUTREACH

Media outreach generated 200+ stories
across 32 countries, focusing on KPMG's
Survey of Corporate Responsibility
Reporting

Mark Carney, Bank of England Governor,
referenced KPMG's Survey in a news
interview. Cllp here (time 04.40). NS MMARK CARNEY

T VES S F INANCIAL STABILITY BOARD CHAIRM
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https://climatetalkslive.org/
https://climatetalkslive.org/
https://climatetalkslive.org/
http://www.bloomberg.com/news/videos/2015-12-05/changing-climate-changing-business

Executive Summary

Client impact/2

CLIENT OUTREACH

The KPMG in France event at COP21
attracted 250+ C-Suite and Director level
clients

\Watch the video here

Our briefing document (foreword by John
Veihmeyer) explained COP21 for clients and
was provided to all member firms

Further client interaction was facilitated by a
COP21 Boardroom Questions document for

GLPs to share with clients soardoom Quoaions remees =
rr—— What does

30+ member firms ran client outreach : it mean for
programs around COP21 (events, webinars, -
mail-outs, 1-2-1 meetings, etc)

1,000 people visited kpmg.com's COP21
page with an average visit time of 9 minutes
= high engagement.



https://www.youtube.com/watch?v=7ePXYL9Ytrc

Executive Summary

Internal iImpact

INTERNAL COMMUNICATIONS

« 8 COP21 stories appeared in Partner News
Brief hitting senior partners in 100+ member
firms

m Internal Use Only

Parner News Brief

« Tracked internal communication in the two November 30,2015
week period of COP21 across 91 member KPMG News
fl rms UN Climate Talks LIVE: KPMG’s social media collaboration with the UN goes live for

COP21, the UN's world climate change summit in Paris
UN CLIMATE TALKS LIVE | KPMG .COM (GLOBAL) | TWITTER | LINKEDIN | NOVEMBER. 30, 2015

© Ad r|a n K| ng, G |Oba| H ead Of SUSta | na b| | |ty The 21st annual UN climate talks — known as COP21 — opened in Paris on Monday, with

147 world lez

Services, attended the GLP conference in ggmiﬂﬁ;‘i’e @ O O PULSE| SUMMER 2015 IN DEPTH
June and presented on a subsequent GLP

call CLIMATE

« An article in Pulse magazine explained MATTERS

COP21 to GLPs and highlighted its
relevance to clients b imt it

year's UM climate talks in Paris matter more
than ever, and what they could mean for

- Aninternal presentation explaining COP21 KPMG and our clients e
was provided to all member firms via e
Sustainability teams and Citizenship teams. E ol e w e N

e e ene -

Accounts publicly calling for governments to reach a deal on carbon -~ -
emissions at this years meeting in France. ADRIAN KING - e

© 2015 KPMG International Cooperative (“KPMG International”), a Swiss entity. Member firms of the KPMG netwc of independent firms are affiliated with KPMG International. KPMG Internationa!
m provides no client services. No member firm has any authority to obligate 1d KPMG International or any other member firm third parties, nc es KPMG International have any such authority to 6
obligate or bind any member firm. All rights reserv




What next?

A post-event briefing document explaining
what happened at COP21 will be published 18
December.

KPMG Sustainability Services will continue
collaboration across the firm to market
KPMG's related services including:

Compliance: help clients understand and
comply with increased carbon legislation
worldwide

Reporting & Assurance: implement effective
processes for carbon reporting and provide
assurance

Strategy, Risk and Control: help clients
manage disruptive change in the transition
to the low carbon economy

Financing and Investment: advise clients on
raising capital for low-carbon investments
and green tax incentives.

KPMG

Executive Summary
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The world came together for
COP21

Over 190 countries met in Paris between November 30 - December 11 to broker a universal deal
on combatting climate change, attracting over 50,000 participants. KPMG joined forces with the
UN to bring the world to Paris through Climate Talks LIVE, providing a platform for KPMG to
demonstrate our expertise in sustainability, showcase our client credentials, support our member
firms in client outreach and deliver our corporate citizenship commitments.

70% of KPMG Platinum Accounts publicly supported a strong outcome from COP21 in order to
combat climate change.

The conference resulted in an historic global agreement. All countries committed to reduce their
carbon emissions in order to halt rising temperatures and to achieve a carbon neutral world.



https://climatetalkslive.org/

KPMG powered the online
debate

Climate Talks LIVE was the largest social media aggregator discussion (by volume) powered by
KPMG to date, aggregating around 3.5 million tweets through to December 11. Some 62 KPMG
member firms either embedded or linked to Climate Talks LIVE from their country kpmg.com
sites and over the two week period, KPMG people from 89 countries joined the debate.

Join the discussion #COP21

e 10 01 65
Today, all participants~ generated 506,819 tweets about
#COP21. Narendra Modi was the most influential participant.
#Cop21 and climate were the top trends.

© o8 O
S

Canada is back. #C0P2T
. twitTer £om/ataeL 09CE

Narendra Modi

BillGates  Nicolis Maduro

(€) st caon °

UN Climate Talks Live
Add Climate Talks Live lo your website,

using our easy widget builder:
climatetalkslive.org/widgets/builder
#COP21 )

— [

OmKPMG | Braascher | Thinsker | Wurser® Seminarier | Wyhoter 8 Rapporter  Hamas

<Sagpnssan

f independent firms are affiliated with KPMG International. KPMG International
any other member firm third parties, nc es KPMG International have any such authority to 10



https://climatetalkslive.org/
https://climatetalkslive.org/

’roviding a platform for the
world’s political leaders

As one of the largest diplomatic events of 2015, Climate Talks LIVE was in a unique position to
capture the views of the world’s political leaders, using our data and analytics technology to
showcase emerging trends and topics

POWERED BY
C) MoMsNTum £ TODAY ~ Home Participants Trends Stats Stream Stories EN~  Signin m
FOR CHANGE

@ REPLAY THE DAY

18:00

Narendra Modi Alexis T5|pras President Obama Joko Widodo

[} @narendramodi @tsipr @POTUS @jokow
16,305,073 followers 244,602 fO"OWEFS 5,285,520 followers 3,905,535 followers
= = =

Enrique Peiia Nieto
@EPN
4,553,411 followers

David Cameron Benjamln Netanyahu
@David_Cameron @netanyahu

Recep Tayyip Erdogan
@RT_Erdogan
7.361,741 followers

Nguyen Tan Dung
@NguyenTanDung3

536 followers

1,279,938 followers g 514,434 followers

[ Foon » [ED

Malcolm Turnbull ' Vladimir Putin President Paul Biya
@TurnbullMalcolm @PutinRF_Eng @PR_Paul_Biya

503,373 followers 328,504 foilowers 26,750 followers

[ Foon

5 KPMG International Cooperative ("KPMG Internatic a Swiss entity. Member firms of the KPMG network of independent firms are affiliated with KPMG International. KPMG International
pr \ 5 no client services. No me \ T m has any (m'\‘:w H\ ate bind KPMG Internationa \ any other member firm third parties, nor does KPMG International have any such authorit

€ d parties, nor does VIG Inte onal have any such authority to
th te or m~: any member firm. A \H re vec 1



https://climatetalkslive.org/

Hosting our clients

With 70% of Platinum Accounts publicly supporting a strong agreement on climate change at
COP21, Climate Talks LIVE provided a platform for many of our global and national accounts to
communicate their own commitments to climate change and sustainability.

POWERED BY

£ TODAY ~ Home Participants Trends Stats Stream Stories EN~  Signin m

@ REPLAY THE DAY

18:00

Paul Polman | FaulPoknan 240 - P Ulrich Spiesshofer (/A58 CEO - Dec |
. . . [0 Nestié France O row Shell {3 L Follow i
Our sustainable brands are growing twice ot ® !’ If all fans & pumps had energy-efficient
as fast. Economic case for sustainability is #COP21LibeScPo débat #agriculture Wired shows how CCS can help shape the drives, the energy saved could power the
— #climat #alimentation #COP21 @ #GRET future of energy #makethefuture # ‘ 1
clear. Innovation is key #COP21 gt g ie #CSV @nesth EU #COP21 {} ow.ly/VIXTZ
= L o~y o
-~ Le JOD ()0l
@ "Les marques durables onl une
cotsEance plus rapide” legdd TVEConomie/Faul-. .
—
i

* g =] v :

Todotdnica (1T eledanica - oy 311 6’&‘ )

Amanca la 1COP21 @ ¢ Quieres poner i granito de arena contra el = ~

#cambioclimatico? SUMATE #PorEIClima & & ow lyVg3aN )

What 1s caroen capture and storage? v
- = ] v
v 8P GO 21 T T @ e o -
£} .@COP21en Five business steps towards @ We need to tackle climate change to ’ Microsoft_Green 2 -2 Follow P o s i et & QRAwWh
a low-carbon world on.bp.com/1T{SieL protect global healthcare systems Microsan_Green T @Siemens Jan Rate 06 6/12. Subinil your O how 16 [ICEnd0
#COP21 4 #climatechange @ 1COP21 & Thank you, @wef. Microsoft is glad to . -
s oy i . support this joint statement ahead of
TSRl «COP21 4} 4ClimateCEOs !

production and the g i
availability of clean water e Scomorsic Forums el
and sanitation, threatening " " pport
hard-won global heaith SCOR71 ) Wl V1L VRN QWeT FCITTECTOS

improvements

[P DiMs@sa?0

etwork of independen

other member firm t
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https://climatetalkslive.org/

Showcasing our client
credentials

Climate Talks LIVE provided KPMG with a unique opportunity to showcase our client (value

proposition) and industry credentials, leading the debate through an exclusive blog by Adrian King
(our Global Head of Sustainability Services) and through targeted tweets and LinkedIn posts in
support of our thought leadership. No other Big Four firm was able to match our social media
reach.

kPG
The pendulum has

BUWBH[S s:ung: meanir_‘lgfufl - .
of Chaﬂge : : / ;u:{:f':sf caming for : ~ e TWitE  TwoelsSregkes  Pholes & vaeos

r—p—

ﬂ Pleased to say my #KPMG team is
collaborating with @ UNFCCC to produce
Climate Talks LIVE #COP21
newsroom.unfece.int/cop2 1parisinfo. ..

Operon
[ Ry B e Corporate Carbon reporting needs an overnaul
‘The pendulum has swung: meaningful Wi Bt 1 G 4 o sty g b s

change is coming for business’ by @KPMG

WHAT CARBON REDUCTION =
COMMITMENTS HAVE it
COUNTRIES MADET'

P —— ’
ﬂ #Carbon reporting needs y in jgo and Carhon FINANCIAL SERVICES —
#business new @KPMG report shows eportin [ockreiionery INDUSTRY HIGHLIGHTS !_

home.kpmg.com/xx/en/homelins... ... -
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https://climatetalkslive.org/

Supporting member firm client

outreach

With Paris being the host city for COP21, our French
member firm organized a client roundtable at
UNESCO HQ on December 1, attended by 250
national and global C-suite and Director attendees. In
all, over 30 member firms ran client outreach
programs before and during COP21- covering
hundreds of clients and prospects - from breakfast
seminars to webcasts, mailings to 1-2-1 meetings.
Member firms also supported national climate change
commitments, with the U.S. firm (for example) joining
the White House American Business Act on Climate
Pledge, along with 140 companies from across the
American economy, including American Express,
General Motors, Microsoft and PepsiCo.

KPMG India @KPMGindia - 4 hrs

m Great to see PM @narendramodi as the most influential #socialmedia
leader at #COP21 4,.\ as measured by our aggregatorl
climatetalkslive.org

s

emi

INVITATION

BUSINESS & CLIMATE
LUTION

FOR 557
1% December 2015, 6:30pm - 10:30pm
UNESCO, Paris

KPMG

PROUD U.5, BUSINESS
for CLIMATE ACTION —

KPiG

w KPMG Canada £ -t Fouow

Register today for KPMG's Survey of CR
Reporting webcast on Dec 1.

st US co's don't share carbon

41% of large:
ssions reduction targets
Iy/1XEF3

4 out of 1

of the largest U.S. compan iy
ave not sedcarbon 7 - 7
emissions reduction targets. '

You can watch several KPMG videos from the
following links:
VIDEQ: The client perspective on COP21- KPMG's
delegates at the UN climate change summit share
the challenges and opportunities on the minds of
business leaders
VIDEQO: KPMG delegates report on the hot topics
and atmosphere at COP21 — the UN's climate
change summit in Paris
VIDEO: World business leaders and clients attend
KPMG in France's COP21 event ‘Business &
climate: A positive revolution for business?’
VIDEO: Conférence "Business & climat : une
révolution positive pour I'entreprise ?"

~
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https://www.youtube.com/watch?v=anYWsluamIA
https://www.youtube.com/watch?v=T1TGTd-ny5A
http://portal.kworld.kpmg.com/Documents/1278_UN_COP21_Video02_001-HD.mp4
https://www.youtube.com/watch?v=7ePXYL9Ytrc
https://youtu.be/DRIvAgz3XGc

—Nngaging the media

In the run up and during COP21, KPMG generated 200+ media stories in 32 countries. Our
Survey of Corporate Responsibility Reporting broke out from the trade into mainstream media
and across several news agencies including Bloomberg Business and Reuters. KPMG in India
secured 35% of media coverage (topping the CR Reporting Survey ratings), with KPMG Spain
leading the charge to embed the Climate Talks LIVE widget into online media, with tracked
adoption in: Cinco Dias; Vozpopuli; El Pais; EFE Verde; Corresponsables; and, Compromiso RSE.

BusinésslLine

conou e Opiniom Spacals Putiote

THE TIMES OF INDLY | e vsness

orate responsibility reporting

3 b Frrem 1Sy et e Watan 2 v e s 9 i i B 35

India among top 10 countries on corporate responsibility [ o=
reporting rates: Survey

REUTERS

THE ECONOMIC {OICE

Tuesday 2th November 205

Climate change continues to be
missed from UK business agenda,
despite ongoing obligations

Investors raise ce heat

- JORNAL DO BRASIL ==

Ciéncia e Tecnologia

THE AUSTRALIAN #

CEBDS representa setor empresarial nas
negoclagdes da COP 21
- B ——

ok o v T

India leads corparate responsibility
reparting rates: KPMG

KPMG 15


https://climatetalkslive.org/

THE AUSTRALIAN

-ngaging

Australian companies lift the game on corporate
responsibili

& KPMG seport fournd Shal ooty bl e 250 {53 per conil) skl carbon resuction fargebs s s company
.

Moves by local instirutional investars o pressure companies to comply with

more stringsnt has
el 3 Key part in Australia’s n.p resourees companies aud banks emerging
as glabal 3 in carp reparting.

Bloomberg

Carporate responsibiiity reporting on the rise, finds KPMG survey [Mint,
Naw Baini]
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KPMG

KPMG Survey of CSR Reporting 2015:
‘Corsmmtc Carbon Reporting needs
overhaul®

Gaplaastop 25527

Carbon reporting from the world's largest
eompanies lacks eansisteney, making i almoct
bl el 1, s
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s, according to the 2015 odition of
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Busmess Standard

Inconsistent carbon reporting prevents
investors from comparing companies
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India leads in CR reporling

globally: KPMG
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rere set, KPMG survey shows.
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India world leader in CR reporting, says
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Speaking to our people

Partners in over 100+ member firms were able to follow our campaign through 8 Partner News
Brief stories and we tracked further internal communication in the two week period of COP21
across 91 member firms.

Partner News Brief

Patnenhews Rel

“C0PZ1 Communications
Tookit 2010

KPMG te ofrece toda
la informacién de la
Conferencia sobre

S s
COP21-CMP11

pendent firms are
ber firm third parties, nc




Demonstrating our corporate
cltizenship

Global Corporate Citizenship brought their C-Suite relationships to bear throughout the campaign:
showcasing our low carbon credentials; demonstrating how business is responding to the UN's
sustainable development goals; and culminating in our signature of the Paris Pledge for Action
along with 750 other businesses and governments. More widely, Lord Michael Hastings
maintained a strong KPMG presence before the event - at the One Young World Summit - and on
the ground in Paris, speaking at our French member firm roundtable, attending the WBCSD
Council meeting with Adrian King and representing the UK firm at the CEO Day for Caring for
Climate.

SDG
YOUNG INDUSTRY
i MATRIX

One Young World Delegate
Speakers call or urgent and
inclusive change at COP21

Leadership at its best (0neY oungWorkd summal Where young
leaders delwver on global Saues b Bnaar |

TGl Mhchas! Hastings tmr o 24
Fince 2010, (JKPMEG has reduced s #carbonamissions par FTE by
10%: goo.gUzAY 550 #COPZ21 #sustainability

T Michael Hastings = LorHasings - Nov 24 Y Michael Hastings = LoraHastings - Nov 24
6 million companies want a climate deal at #COP21, we're part of the Hundreds of millions of #children exposed to #climatechange impacts:
movement as a member of the #WBCSD bit ly/1GspVsJ goo.gVEhrMHN

View summary

KPMG 18



KPMG!

Phase ||
December Into
January




Selzing the business
opportunity

DECEMBER INTO EARLY 2016
Understand how COP21 will impact our clients
Tailor our client propositions
Actively engage GLPs and National Account leads

Monitor and support client conversations.

THE COMMERCIAL OPPORTUNITY WILL FOCUS ON:

Compliance: helping clients understand and comply with increased carbon reduction and
carbon reporting legislation worldwide

Reporting & Assurance: implementing effective client processes and IT solutions to gather,
analyse and report on carbon data; advising on best practices for carbon reporting and
providing independent third-party assurance of data

Strategy, Risk and Control: helping clients to understand and profit from disruptive change in a
low carbon economy; identifying, managing and reducing climate related risk, includin.g supply
chain; helping clients understand carbon taxes or carbon pricing systems worldwide

Financing and Investment: advising clients on raising capital via green bonds for investments
and innovations that reduce carbon emissions and / or increase energy efficiency; provide
third-party assurance for green bonds; helping clients to identify and access tax incentives for
carbon reduction and energy efficiency.

KPMG 20



KkPMG!

Our COP21 campalign
would not have been
possible without the
support of our member
firms

Thank you. ..

Adrian King

Global Head of Sustainability Services
avking@kpmg.com.au
+61 39288 5738

Supported by: Global Citizenship, Global Communications, Global Digital Marketing, Global
Marketing, Global Sales & Markets



	COP21 Campaign�November 30 – December 11
	The story
	��COP21: important to our clients 
	�Why did we do this campaign?
	�Client impact
	Client impact/2
	�Internal impact
	�What next?
	Phase I�November 30 – December 11
	The world came together for COP21
	KPMG powered the online debate
	Providing a platform for the world’s political  leaders
	Hosting our clients
	Showcasing our client credentials
	Supporting member firm client outreach 
	Engaging the media
	Engaging the media/2 
	Speaking to our people
	Demonstrating our corporate citizenship 
	Phase II�December into January
	Seizing the business opportunity
	Our COP21 campaign would not have been possible without the support of our member firms�			Thank you…

